OHIO MEETING 


Committee Reports Highlight 
Ohio Meeting 


Evidence of the personal interest in 
Association affairs are the very excel- 
lent committee repcrts turned in at the 
Annual Fall Conventions. In this respect, 
the 52nd Annual Convention of the Ohio 
Canners and Food Processors Associa- 
tion held at Cincinnati, November 30- 
December 1, was no exception. During 
the two-session program no less than 16 
committee chairmen brought the mem- 
bership up to date on the activities of 
the year. 


Other features of the program were 
, the annual cutting bee, the presentation 
' of Ohio’s champion junior grower, ad- 


dresses by NCA’s President Norman Sor- 
ensen, and Laboratory head Ira Som- 
mers, and special recognition to dean and 
director L. L. Rommell of Ohio State 
University. Dr. Robert H. Terhune, di- 
rector of the Ohio Department of Agri- 
culture launched the formal program 
with an inspectional plea, urging his 
audience to strive for continual quality 
improvements, Dr. L. E. Clifcorn of the 
National Can Corporation told of the 
careful program followed by the can 
companies to insure protection under 
the focd additive amendment to the Food 
end Drug Law. 


THE ELECTION 


The report of Nominating Committee 
Chairman Paul Korn, immediate past 
president of the Association, was unani-- 
mously approved. Moving up in order of 
suecession were R. A. Rice of Gypsum 
Canning Company, President, and Von 
Jones, Greenville Canning Company, 


First Vice President. LeRoy Wenger of 
Lake Erie Canning Company, son of the 
popular past president George Wenger, 
moved into the line of succession as 
Second Vice President. Dr. Wilbur A. 
Gould of Worthington, continues as Sec- 
retary-Treasurer. 

New Directors for 1960 and 1961 are: 
Charles Stemley, Stemley Canning Com- 
pany, New Weston; Wilfred Hart, Wood 
County Canning Company, Inc., North 
Baltimore; Clarence Opperman, Jr., Op- 
perman Fruit Products Company, Bir- 
mingham; and T. A. Vanderhorst, Van- 


_derhorst Cannery, St. Marys. 
\ Holdovers are: Paul G. Korn, St. Marys 


\Foods, Inc., Delphos; E. H. Myers, H. J. 
‘Heinz Company, Fremont; L. J. Turney, 
H. W. Madison Company, Medina; and 

. T. Vandervort, Jr., Jamestown Can- 
ning Company, Wilmington. 


N.J.V.G.A. WINNER 


Rex Springer of Van Wert, was the 
winner in the 1959 Junior Canning Crop 
Contest, sponsored jointly by the exten- 
sion service, Ohio State University, and 
the Association. 

The young grower, son of Mr. and Mrs. 
Meredith Springer, raised 4.86 acres of 
tomatoes under contract with St. Marys 
Foods, Inc., Van Wert, and Delphos, 
Ohio. His yield was slightly above 18 
tons and graded 54 percent U. S. No. 1, 
43 percent U. S. No. 2, and 3 percent 
culls. The variety planted was KC 146, 
a new variety with much crack resis- 
tance. He sprayed the field four times 


’ with maneb and also included an insecti- 


Bill Gast, John Gast, Broker Bob Diet- 
rich, of Detroit and Bob Gast compare 
notes at the cutting bee. The Gast boys 
are just part of the young-minded family 
concern of Beckman & Gast Company, 
St. Henry, Ohio. 


cide to contro! worms. The field was in 
red clover and timothy sod prior to the 
tomatoes. He plowed under 500 pounds 
per acre of 6-24-12 fertilizer. 

Runners-up in the contest included 
Tom Luebke, and Leland Buhrow, Martin, 
Ohio; Donald Gerke, Pemberville, Ohio; 
and Richard Brinker, Perrysburg, Ohio. 

Other activities of Rex Springer in- 
cluded presidency of his class in high 
school, FFA president, member of the 
4-H Club, and also played basketball, 
and was a member of the high school 
band. 

Young Springer received a $100 scho- 
larship from the Association at the 
opening session Monday afternoon. 


COMMITTEE REPORTS 
Possibly more than any other Associa- 
tion today, Ohio exemplifies the “do it 
yourself” principle of operation. True 


Bill Gast, Chairman of the Association’s Agriculture Com- 
mittee (2nd from left presents Rex Springer, of Van Wert, 
Ohio’s NJVGA’s canning crop winner, $100 Scholarship Certifi- 
cate on behalf of Association. Looking on, left is Association 
President Charles Stemley and right Si Snyder, fieldman for St. 
Mary’s Foods, Inc. for whom the young grower raised the 


winning tomato crop. 
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it is, other associations have acting, 
working committees, and their record of 
performance is generally good. In many 
cases, however, at least, much of the bur- 
den is borne by a full-time association 
secretary and staff. Secretary Gould is 


- a part-time secretary, and although his 
‘ contributions are many, he is not in 
_ position, nor is he expected to participate 
--as actively as his full-time counterpart. 


So that even though he was given the 
lion’s share of the credit for the success 
of such activities as the State Fair Ex- 


_ hibit, membership and convention ar- 


rangement, over-all functioning of the 
Association depends largely on an effec- 
tive committee system. 

Some of the highlights of the committee 


_reports: Paul Korn of St. Marys Foods, 


‘chairman of the Education Committee, 
reported that it was the unanimous 
opinion of his committee that the As- 
sociation should establish a scholarship 
for the food processing course at the 
University. There will be further study 


.of ways and means, and more work to 
~ encourage the establishment of scholar- 


ships from individual companies within 
the Association. 

E. E. Richard of the Governor’s Mi- 
zrant Labor Committee, pointed out that 
of the 35 members of that committee, only 
7 are users of migrant labor, and that 
the thinking of the other 28 (religious, 
social workers, union representatives, 
etc.) is not exactly what might be termed 
realistic. By unanimous vote of those in 
attendance, the Association Labor Com- 
mittee was charged with the responsi- 
bility of investigating the possibilities of 
obtaining more favorable appointments in 
the future. 


David Orr of the Winorr Canning 
Company, told of increasing participation 
(and the goal of 100 percent) in the 
Association crop, pack, and stock report- 
ing program. Incoming First Vice 
President Von Jones, Greenville Canning 
Company, Chairman of the Public Re- 
lations and Publicity Committee, pre- 
sented a detailed and effective plan of 
individual public relations activity. In 
summary, the program involves coopera- 
tion with the County Fair Board; invita- 
tions to home economic classes, women’s 
clubs, etc. to visit the plant while in 
operation; a regular newsletter at stated 
intervals to press, radio and television 
editors; a proposed marketing letter to 
buyers to start soon after the first of the 
year; broader use of the slogan “Ohio on 
our Label, Finer Foods on your Table”. 


Joe Hirzel of Hirzel Canning Company, 
Chairman of the State Fair Committee, 
gave full credit to Secretary Gould for 
the continuing, outstanding success of 
this worthwhile activity. 

Other reports were presented by: Agri- 
culture Committee—William Gast, Beck- 
man & Gast Company, Chairman; Con- 
vention Committee—C. T. Vandervort, 
Jr., Jamestown. Canning Company, Chair- 
man; Federal Grading & Labeling Com- 
mittee—Ed Clark, Winorr Canning Co- 
pany, Chairman; Labor Committee—E. 
H. Myers, H. J. Heinz Company, Chair- 


JOINT CONVENTION? 


There were a number of Indiana 
canners in attendance as is usual. 
A few years back there was some 
speculation as to the possibility of 
combining the two Associations— 
Indiana and Ohio. 

There was some lobby talk this 
time concerning the possibility of 
joint fall conventions—one year in 
Ohio, next year in Indiana. Sounds 
good for a number of reasons — 
‘smaller number of members in each 
Association, common interests and 
problems, logical geographical unit, 
suppliers’ viewpoint (1 instead of 2, 
etc.). Other areas are doing some 
of this kind of thinking — 1960 
Ohio is now scheduled for Colum- 
bus; Indiana will probably leave 
French Lick for Indianapolis—at 
least next year. 


man; Legislative Committee—Luke Beck- 
man, Minster Canning Company, 
Chairman; Membership Committee—R. 
A. Rice, Gypsum Canning Company, 
Chairman; Research Committee—Rich 
ard Boucher, Bryan Canning Company, 
Chairman; Auditing Committee—Warren 
Weisenborn, Sharp Canning Company, 
Chairman; Dues & Budget Committee— 
Warren Weiseborn, Chairman; Resolu- 
tions Committee—George Davidson, Fos- 
ter Canning, Inc., Chairman. 


NCA SPEAKERS 


NCA President Norman _ Sorensen 
discussed informally the danger of too 
much standardization quality, style of 
pack, size of container, etc. Look to the 
boss, Mrs. Housewife, he said, for the 
real answers. Referring to the problem 
of presenting something new, he sug- 
gested that it might be just as well to 
provide the basic product, free of 
preparation chores, and to continue 
encouraging the housewife to use her 
imagination in preparing these basic 
foods to her own liking. The kitchen 
today, he said, is getting back to its age 
old function. It is once again the center 
of the home. 


Dr. Ira Sommers, NCA’s Research 
boss, encouraged tomato canners to make 
every effort to control drosophila in the 
field. The whole job, he said, cannot be 
done at the factory. He outlined briefly 
NCA‘s recommendations in this area. 


SUPPLYMEN’S COMMITTEE 

At a special meeting of supplymen 
serving the Ohio food processing indus- 
try, with Norman Spain of Heekin Can 
Company, presiding, a supplymen’s group 
was formed, similar to that in other 
states, to take care of entertainment, 
shows and banquets. The Association 
has always supported the annual con- 
vention with a convention program in 
which ads were placed by the supply 
group. It may be this’ will be 
discontinued. 


about the presidents .. . 


(See front Cover) 


P. H. PAULSON, Vice President of 
Morgan Packing Company, was elected 
President of the Indiana Canners As- 
sociation at the Annual Convention held 
at French Lick, November 19 to 21. 

Mr. Paulson has been with Morgan 
since 1956 as vice president. Prior to 
that time he was in sales with Lever 
Brothers and before that with the Biddle 
Purchasing Company. 

He was elected a member of the 
Board of Directors of the Indiana Canners 
Association in November 1957 and is 
a member of the American Management 
Association. 

Mr. Paulson resides in Hanover, Indi- 
ana, is married and has two sons, Phil 21 
and Roger 15. 


RICHARD A. RICE, vice president of the 
Gypsum Canning Company, Port Clinton, 
Ohio, was elected President of the Ohio 
Canners & Food Processors Association 
at the 52nd Annual Convention held in 
Cincinnati, November 30 and December 
1. 

A graduate of the University of Neb- 
raska in 1934 with a BS Degree in Mech- 
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anical Engineering, Mr. Rice was em- 
ployed for six years by the American 
Can Company in the Service and Sales 
Engineering departments before entering 
the Army in 1941. Four years later he 
left the service as a Captain in the Or- 
dinance Department and returned to 
American Can in Chicago. He became 
affiliated with The Haserot Company, 
Cleveland, Ohio, in 1947 as production 
manager of the Gypsum Canning Com- 
pany, Port Clinton, Ohio, and the North- 
port Cherry Factery, Northport, Michigan, 
and is now a vice president and director 
of the latter two concerns. 

He served as a member of the Board 
of Directors of the Ohio Canners Associ- 
tion in 1957 and 1958, and as vice presi- 
dent in 1959. He has served on a number 
of the Association’s committees and is a 
member of the Washington Laboratory 
Advisory Committee of the National 
Canners Association. 

He was married in 1941 to Ruth Goeres, 
daughter of Dr. and Mrs. T. O. Goeres of 
the Lodi Canning Company, Lodi, Wis- 
consin. Their sons Richard and Robert are 
now attending school in Port Clinton, 


Ohio. 
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THE MALAYAN TIN BUREAU 
Dept. 30M, 1028 Connecticut Ave., Washington 6, D. C. 


MALAYAN 


Ask us to send you TIN NEWS, 
a free monthly letter. It will 
keep you posted on tin supply, 
prices, new uses and applica- 
tions. Write today. 
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INDIANA MEETING 


Paulson Heads Indiana 
Canners 


Highlights of the Annual Convention 
of the Indiana Canners Association held 
in French Lick, November 19 to 21, were 
the presentation of the 4-H Award to 
Larry Bevington, 1959 champion; sample 
cutting; and talks by R. W. Winters, ex- 
ecutive vice president of National Can 
Corporation, and Milan D. Smith of the 
Smith Canning Company and vice presi- 
dent of the National Canners Associa- 
tion, who spoke at the luncheon. 


IT’S A GOOD STORY, 
WHY NOT TELL IT? 


Mr. Smith reminded that the American 
housewife opens about 55 million cans 
and jars of food a day; that commercial 
canners buy about 4/5ths of the farmers’ 
tomato crop every year; that the canning 
industry is the third largest user of 
steel in the Nation, exceeded only by 
automobiles and construction. He ack- 
nowledged that these facts are well- 
known to canners but little known to con- 
sumers and suggested that they repre- 
sented interesting stories canners should 
tell the public. He spoke of the advant- 
ages to canners derived from the statist- 
ical services conducted by their respec- 
tive state and national trade associations, 
and urged canners to disseminate these 
facts to the public at their local clubs, 
newspaper and radio offices, and else- 
where, so as to demonstrate the great 
public service values and accomplish- 
ments of canned foods and the canning 


industry. Other interesting facts cited 
by Mr. Smith and derived from Associ- 
ation statistics were: 


That there are more than 1,200 differ- 
ent canned food items and combinations 
available. 


That canned foods were the first to be 
packaged in consumer sizes, thus making 
self-service stores possible. 


That canners produce about 22 billion 
cans and jars of food annually. 


That if housewives put up in their own 
kitchens the same amount of corn pre- 
pared for them by commercial canners it 
would take the women 480 million hours 
or more than 60.5 million 8-hour days. 


That Florida juice canners had squeez- 
ed 8 million days of leisure into the lives 
of American housewives. 


Mr. Smith asserted that industry sta- 
tistics enable the canner to determine his 
proper course in his day-to-day produc- 
tion and marketing operations, but more 
than that, they furnish facts attesting 
the economic importance of canning to 
the public health and welfare. 


BUSINESS SESSION 


The business function of the conven- 
tion was carried out on Wednesday when 
such subjects as canning technology, raw 
products, marketing and promotion, and 
labor were discussed. The most signifi- 


Warren R. Spangle, Secretary 
Indiana Canners Association 


cant development was a policy declara- 
tion by the members calling for the for- 
mation of a Governor’s committee on mi- 
gratory labor. It was felt that with the 
close interest in problems of the migrant 
worker, it was only natural that the can- 
ning industry should take a lead in seek- 
ing improvement in those situations 
where improvement is needed. 


THE ELECTION 


P. H. (Paul) Paulson, vice president 
of Morgan Packing Company, was elect- 
ed President succeeding Ralph M. But- 
terfield, Eaton Canning Company, Eat- 
on; Kenneth W. Lucas of Indiana Pack- 
ing Company, was elected Vice President 
succeeding Garnett Fleming, Morristown 
Canning Company, Morristown; A. E. 
Coddington, Jr. of Coddington Packing 
Company, Mt. Comfort, was elected 
Treasurer. Warren R. Spangle continues 
as Executive Secretary. 


An outstanding program of entertain- 
ment was put on by the Associate Mem- 
bers Entertainment Comittee. 


improvements, 
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Chester Roche, chairman of the cutting committee and first 
vice-president of the Associated Blue Lake Green Bean Canners, 
Inec., assists in the collection of pack samples from Oregon- 
Washington members who annually check on growing, harvest- 
ing, canning and storing techniques following each pack season. 
The Cutting was held this year at Blue Lake Packers plant 
cafeteria in Salem, Oregon. Purpose of the cutting is to bring 
together all field men, food processors, quality control directors, 
sales managers, USDA and college horticulturists to review 
the quality of the pack and discuss all aspects of possible 
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Your juices need 
this advantage 


Did you know that l-ascorbic acid may be essential vitamin C may be made when a 4 oz. 
added to certain fruit and vegetable juices to serving of juice contains 30 milligrams of 
standardize their vitamin C content, thus over- l-ascorbie acid. 


coming wide variations which can occur (see 


table below)? Many nutritionists believe that Why send your juice to market with the 


the public interest is best served when the “handicap” of inadequate nutritional value? 
l-ascorbic acid content of processed juices is Use Roche l-ascorbie acid to standardize its 
so standardized. The cost is nominal, the proc- vitamin C content. We have helped many proc- 
essing simple. A label statement of 100% essors make their good foods better and we’re 
of the minimum daily adult requirement for ready to help you. Why not investigate today? 
eeeeeveeeeeeeeeeeeeeeveeeeeeeeeeeeeeaeee Orange « Grapefruit + Lemon + Tangerine + Apple 
l-Ascorbic Acid Content of Canned Juices Grape + Pineapple + Cranberry + Tomato : 
Vegetable blends 


Below are examples of minimum and maxi- 
mum levels of /-ascorbie acid in commercially 
canned juices. Note the wide variations! All 
figures are in milligrams per 100 grams of 
juice. Data from U. S. Department of Agri- 


No matter which type of processing you use — 
Canning + Concentrating + Freezing + Dilution in 
the form of “ades” — your juice will be better when 


culture. its l-ascorbic acid content is standardized 
Juice Min. Max. 

Apple 0.2 3.6 \ 

Grapefruit 10.0 49.0 All-time low price of L-ascorbic acid 

Orange 9.7 70.0 makes juice standardization more 

Pineapple 5.4 18.0 acts 

attractive than ever. 


ROCHE /-ASCORBIC ACID 


VITAMIN DIVISION * HOFFMANN-LA ROCHE INC. * NUTLEY 10, N. J. 
In Canada: Hoffmann-La Roche Ltd., 1956 Bourdon Street, St. Laurent, Montreal 9, P. Q. 


ROCHE ROUND THE WORLD 


AFFILIATED COMPANIES: BASEL ® BOGOTA * BOMBAY ® BRUSSELS ® BUENOS AIRES ® GRENZACH (BADEN) ® HAVANA ® ISTANBUL ® JOHANNESBURG ® LONDON 


MADRID © MEXICO CITY © MILAN ® MONTEVIDEO ® PARIS ® RIO DE JANEIRO ® STOCKHOLM ® SYDNEY ® TOKYO ® VIENNA ® AGENCIES IN OTHER COUNTRIES 
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ASSOCIATION NEWS 


BROKERS PROGRAM 


The theme for the National Food 
Brokers Association’s 56th Annual Con- 
vention and National Food Sales Confer- 
ence to be held in Chicago, December 12- 
16, will be “Sales Leadership—The Key 
to the 60’s. 


On the two days preceding the business 
meeting, December 10 and 11, there will 
be meetings of the various Association 
committees. The business session of the 
convention will be held on Saturday, 
December 12, beginning at 9:30 A. M. in 
the Grand Ballroom of the Palmer House. 
The morning session will be given up to 
a look into the business prospects of the 
60’s with such topics as problems facing 
the food brokers, seeking their solutions, 
and other problems of the industry. In 
the afternoon there will be a panel dis- 
cussion on the “serving of buyers in the 
60’s” which will be moderated by Mark 
Evans, popular CBS radio and TV per- 
sonality, with a panel made: up of the 
following leaders in the grocery indus- 
try: Scott Detrick, vice president, Nat- 


ional Association of Retail Grocers; 
Donald A. Gannon, chairman, SMI 
Merchandising Committee; John R. 


Peachey, vice president, National As- 


sociation of Food Chains; Julian P. 
Ragland, president, National-American 
Wholesale Grocers Association; Mike 


Robinowitz, president, Cooperative Food 
Distributors of America; and Richard 
Waxenberg, president, Supermarket In- 
stitute, who will speak frankly, giving 
customers’ views on broker operations. 


There will be a cocktail party for 
NFBA members and their wives at the 
Conrad Hilton Hote] on Sunday evening, 
and the annual banquet will be held at 
the Conrad Hilton on Monday evening. 


Sunday thru Wednesday, December 16, 
will be given up principally to confer- 
ences with principals. 


UTAH CANNERS ELECT 


Thomas D. Dee, general manager of 
the Utah Canning Company, Ogden, 
Utah, was elected President of the Utah 
Canners Association succeeding Angus 
G. Stevens, president of the Stevens Can- 
ning Company, at an executive meeting 
of the Association held in Ogden, Nov- 
ember 19. 


Other officers elected are: Robert E. 
Moss, sales manager of the Woods Cross 
Canning Company, Clearfield, Vice Pres- 
ident; and Harvey F. Cahill continues as 
Secretary and Treasurer. 


Directors elected are: Mr. Dee, Mr. 
Moss, Herbert D. Landes, president of 
the Pleasant Grove Canning Company; 
N. J. Stephenson, manager of Smith 
Canning Company, Clearfield; Robert E. 
Loughlin, division manager, California 
Packing Corporation, Ogden; Frank A. 
Jugler, manager of South Ogden Prod- 
ucts Corporation, Ogden; and retiring 
president Angus G. Stevens. 


PENNSYLVANINA CANNING 
/ CROPS WINNER 


~ Donald E. Martin of Chambersburg, 
R. D. 5, Franklin County, was announced 
on November 23 as the Pennsylvania 
State winner of the Canning Crops Con- 
test sponsored by the National Junior 
Vegetable Growers’ Association. 


Announcement of Martin’s selection 
came during the annual convention of 
the Pennsylvania Canners Association at 
the Yorktowne Hotel in York. Martin 
received a $100 U. S. Savings Bond from 
the Canners Association. 


Donald is the son of Mr. and Mrs. 
Paul E. Martin and is a member of the 
Guilford 4-H Club. The tomato-growing 
champion raised over 24 tons of tomatoes 
per acre on a two-acre plot. Last year 
he placed third in the N.J.V.G.A’s can- 
ning crops contest in the State, produc- 
ing nearly 26 tons of tomatoes per acre 
on a two and one-half acre plot. 


“Donald Martin’s tomato produciion 
during the past two years shows real 
achievement,” states J. O. Dutt, Exten- 
sion Vegetable Crops Specialist at The 
Pennsylvania University. 


“Growing an excellent crop of toma- 
toes is not new to this 4-H club member, 
based on his records,’ Jack R. Grey, 
President of the Pennsylvania Canners 
Association adds. 


The Canning Crops Contest is spon- 
sored by the National Junior Vegetable 
Growers’ Association and the National 
Canners Association. Regional as well 
as the National winners in the contest 
will be announced at the N.J.V.G.A.’s 
25th Annual Awards Banquet to be held 
at Washington, D.C., on December 10. 


Anchor-Hocking Glass Corporation— 
Howard V. Fulton with the company 
since 1914, has been elected vice presi- 
dent in charge of West Coast operations 
with headquarters in Los Angeles. 


CONVENTION NOTES 


Convention Bus Service — Arrange- 
ments have been made for the operation 
of air conditioned busses between the 
various hotels in Bal Harbour, Florida, 
for the Canners Convention, with head- 
quarters in the Americana Hotel. Trans- 
portation will be free for everyone wear- 
ing a Canners Convention Badge. 


Door Awards—Food processors, their 
employees, and spouses, attending the 
1960 Canners Show will be eligible to 
participate in daily drawings for mer- 
chandise valued at more than $5,000. 


Old Guard ‘Society—The Old Guard 
Society’s Annual Party first announced 
for the Americana Hotel then changed 
to the Deauville, has now been definitely 
slated for the Americana Hotel, Sunday 
evening, January 17. The Red Buttons 
Show will top off the evening of enter- 
tainment. 


10 


vania Canners 
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Pennsylvania’s National J. V. G. A. Canning Contest Crops 
winner, Donald E. Martin of Chambersburg, is shown receiving 
congratulations from Jack R. Grey, President of the Pennsyl- 
Association. Donald raised over 24 tons of 
tomatoes per acre on a two-acre plot. 
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Abbe Refractometer 


Range of measurements: np 1.3 to ny» 1.71 and sugar percentage scale 0% to 95%. 
For liquids and solids by transmitted and reflected light. 


Measuring surface of index prism always at horizontal position. 


Observation telescope mounted stationary at an inclined position to carry out 
measurements at a relaxed posture. 


Border line of total reflection and scales are observed simultaneously in telescope. 
Measuring prism in heating mount can be easily interchanged. 
All movable parts are fully protected by being entirely enclosed within the housing. 


Special index prism in heating mount available for measurements up to np 1.85 
(on special order only). 

For highest-accuracy measurements, an Ultra-Thermostat with different constancy 
of temperature +0.005° is available as an accessory. 


Write for free detailed literature. 


485 FIFTH AVENUE, NEW YORK 17, N. Y. 


Made in West Germany 


@ In addition to the above model, the new Abbe 
Refractometer Mcdel B is available for use where 
high temperatures are involved. This model is 
equipped with temperature controls, and finds 
a wide use in industrial laboratories. ; 


COMPLETE 


Gives y 


Scott Hydraulic Pressure Blancher 


THE 


through years of service in 


COMPANY 
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ou 6 Big Advantages 


SANITATION: Easily sterilized within minutes .-. . no 
sharp corners or cracks for foreign matter to collect. 


FLEXIBILITY: May be installed anywhere... floors, ceil- 


ings or walls! Large capacity; any length of blanch. 


UNIFORM BLANCH: Commodity immersed in blanching 
water at all times. Sensitive air operated control, de- 
signed exclusively for the tubular blancher maintains 
accurate water temperature automatically. 


CLEANER PRODUCT: Product in clean, running water. 
Sprays give final rinse. Helps remove leaf and dirt 
particles. 


SHORTER BLANCHING TIME: Commodity is blanched 
under pressure resulting in shorter blanching time, 
better color, flavor, quality! 


STEAM ECONOMY: Blancher is totally enclosed...steam 
cannot escape; starting time reduced to minimum. 


The Scott Hydraulic Pressure Blancher gives you the things important to 
economic operation and a high quality product. Time tested and approved 


plants everywhere. Write today for complete 


information and detailed literature. 


1224 KINNEAR ROAD, COLUMBUS 8, OHIO 


4 
a 
: 
Age 
2 
5 
~ x 

+ . ~ 


WASHINGTON 


Standards For Interstate Recruitment 
Of Agricultural Workers 


The Secretary of Labor has published 
in the Federal Register of November 20 
a regulation establishing standards of 
employment for domestic agricultural 
workers as a requisite to interstate re- 
cruitment by the USES and state em- 
ployment services. 


The regulation is lesigned to prevent 
the use of tax-supported facilities in re- 
cruitment of domestic farm workers from 
out-of-state sources unless wages, hous- 
ing and facilities, transportation, and 
general working conditions offered by 
the employer are in line with prevailing 
standards in the area of employment. 


The regulation was based on a proposal 
made by the Secretary of Labor last 
August 12 and on comments received at 
public hearings September 10-11. 


The Secretary’s order does not contain 
a provision, that was in the proposal, 
that would have required the employment 
service to check into a farm worker’s 
past employment history before refer- 
ring him to an out-of-state job. Other 
changes from the original proposal make 
clear that the regulation refers to do- 
mestic farm workers and not to foreign 
nationals covered under other laws; that 
the transportation regulations refer to 
cost and not to safety provisions, which 
are covered under existing ICC regula- 
tions; and prevailing conditions are gov- 
erned by the number of workers affected 
by such conditions and not by the number 
of employers involved. 


The text of the Labor Department reg- 
ulation follows: 
Title 20—EMPLOYEES’ BENEFITS 
Chapter V—Bureau of Employment Se- 
curity. Department of Labor 


PART 602 — COOPERATION OF UNITED 
STATES EMPLOYMENT SERVICE AND STATES 
IN ESTABLISHING AND MAINTAINING A NA- 
TIONAL SYSTEM OF PUBLIC EMPLOYMENT 
OFFICES 


Interstate Recruitment of Agricultural 
Workers 

On August 12, 1959, notice was pub- 
lished in the Federal Register that I 
proposed to amend 20 CFR Parts 602 and 
604. 


The notice provided that interested 
persons could make oral presentation at 
a hearing held for this purpose or could 
submit data, views and arguments in 
writing. All such oral testimony, propos- 
als and supporting reasons presented at 
the hearing, and all written data, views 
and arguments received at and after the 
hearing have been carefully considered. 
The proposal to amend 20 CFR Part 604 
will not be adopted. The amendments 
proposed to 20 CFR Part 602 are herein 
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adopted as proposed with minor clari- 
fying changes. 

The purpose of these amendments is to 
make certain, before interstate recruit- 
ment of domestic agricultural workers by 
the United States Employment Service, 
that the wages, housing and facilities, 
provisions for transportation, and other 
terms and conditions of employment ac- 
cord to prevailing standards of employ- 
ment. Based on the data received in re- 
sponse to the proposal, all other infor- 
mation available to me, and the author- 
ity in section 12, 48 Stat. 117 as amended, 
29 U.S.C. 49k, 20 CFR 602.9 is hereby 
amended, effective December 20, 1959, to 
read as follows: 


§ 602.9 Interstate recruitment of agri- 
cultural workers. 

No order for recruitment of domestic 
agricultural workers shall be placed into 
interstate clearance unless there are as- 
surances from the State agency that: 

(a) The State agency has established, 
pursuant to recruitment efforts made in 
accordance with regulations, policies and 
procedures of the Bureau of Employment 
Security (United States Employment 
Service), that domestic agricultural 
workers are not available locally or with- 
in the State. 


(b) The State agency has compiled 
and examined data on the estimated crop 
acreage, yield and other production fac- 
tors in accordance with procedures es- 
tablished by the Bureau of Employment 
Security (United States Employment 
Service) to assure the validity of need 
and the minimum number of agricultural 
workers required. 


(c) The State agency has ascertained 
that wages offered are not less than the 
wages prevailing in the area of employ- 
ment among similarly employed domestic 
agricultural workers recruited within the 
State and not less than those prevailing 
in the area of employment among simi- 
larly employed domestic agricultural 
workers recruited outside the State. 


(d) The State agency has ascertained 
that housing and facilities (1) are avail- 
able; (2) are hygienic and adequate to 
the climatic conditions of the area of 
employment; (3) are reasonably calcu- 
lated to accommodate available domestic 
agricultural workers; and (4) conform 
to the requirements of the applicable 
State, county or local housing and sani- 
tary codes or, in the absence of such ap- 
plicable codes, have been determined by 
the State agency to be such as will not 
endanger the lives, health or safety of 
the workers. In making such determina- 
tions the State agency shall give full 
consideration to the applicable recom- 
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mendations of the President’s Committee 
on Migratory Labor with respect to hous- 
ing and related facilities. 

(e) The State agency has ascertained 
that the employer has offered to provide 
or pay for transportation for domestic 
agricultural workers (1) at terms not 
less favorable to the workers than those 
prevailing among the domestic agricul- 
tural workers in the area of employment 
recruited from the area of supply; or (2) 
in the absence of such prevailing practice 
in the area of employment, at terms not 
less favorable to the workers than those 
which prevail among the domestic agri- 
cultural workers recruited by out-of- 
State employers who recruit domestic 
agricultural workers from the area of 
supply, as determined by the State A- 
gency in the State requested to supply 
the workers. 


(f) The State agency has ascertained 
that other terms and conditions of em- 
ployment offered are not less favorable 
than those prevailing in the area of em- 
ployment for domestic agricultural work- 
ers for similar work. 


Signed at Washington, D. C., this 18th 
day of November 1959. 


JAMES P. MITCHELL 
Secretary of Labor 


NCA CRANBERRY SAMPLING 
PROPOSAL APPROVED 


The Food and Drug Administration 
on November 25 approved a procedure 
suggested by the National Canners As- 
sociation for sampling canned cranberry 
products which have left the canner’s 
warehouses and are in the channels of 
distribution. The procedure will greatly 
reduce the number of separate analyses 
and samples required under Emergency 
Sampling Plan I issued by the FDA on 
November 19. 

The NCA proposal provides for a sin- 
gle, composite sample for chemical anal- 
yses for each code instead of from each 
lot. To utilize the NCA proposal, the can- 
ner must ascertain the quantity of each 
code number now held at each point in 
the channels of distribution. This infor- 
mation will then be used to provide the 
basis for a random sample of the lot. The 
number of cans in the sample would be 
based upon the total number of cases, of 
the lot still unsold at all locations, i.e., 
12 cans for lots of less than 100 cases, 
24 cans for lots of 100 to 200 cases, and 
36 cans for lots of over 200 cases. 

To implement, the following steps 
should be taken: 

1. Ascertain the number of cases of 
each code in each distributor location. 

2. Send the record of the quantity at 
each location for each lot to NCA. 

3. NCA will then inform the canner 
the number of cans to obtain from the 
various locations for the official test 
analysis. 

4. Select at random the number of cans 
required from each location. 

5. Conduct a chemical analysis on a 
composite sample of equal portions from 
12 cans. 
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Urschel 
Model 
Slicer 


OPERATING PRINCIPLE 


The product to be cut is 
dropped into a hopper through 
which it feeds onto two high 
speed conveyor belts, each 
sloping inwardly to form a “V”’ 
cross-section. e A third con- 
veyor belt then comes down 
over the top to complete the 
product enclosure. e Thus, the 
product enters the slicing wheel 
completely surrounded by 
moving conveyor belts and 
slicing wheel corrugated rolls 
which insures its positive feed 
into the knives. e This action 
virtually eliminates plugging 
of the machine, and, since the 
feed to the knives is positive, 
**thin’’ slices occur infre- 
quently. e The new unit is so 
positive in its feeding action 
that it will feed leafy products 
easily. e The “V” shape formed 
by the belts keeps the product 
in constant alignment with the 
cutting knives regardless of 
product diameter, practically 
eliminating “‘bias” cuts. 


Give your product slices the 


with the 
Urschel high speed 


Model “OV” 
TRANSVERSE SLICER 


Clean, uniform, 
better-than-ever 


CYOSS-CULS ON 
CARROTS 
CELERY 
RHUBARB 
BROCCOLI 
OKRA 
SQUASH 
BAMBOO SHOOTS 


Corrugated WATER CHESTNUTS 
Slices 


© Positive feed action. 
© No product crushing. 
e Practically eliminates “thin” or “bias” cuts. 
© Cuts thicknesses from 1/16” to 1-1/3”. 

© High capacity feeding with maximum cutting yield. 

© Compact—engineered for long dependable service and low maintenance. 


ot 


HHH S 

LABORATORIES inc. 
Tring VALPARAISO, INDIANA 


Designers and manufacturers of precision, high speed cutting equipment for food products 


Stop at Urschel Booth No. 202, Canner’s National Convention, Miami Beach, Jan. 18-20, 1960 
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The Larsen Company (Green Bay, 
Wis.)—-L. C. Berth, director of opera- 
tions, has announced the following plant 
promotions: W. P. Steinert, former man- 
ager of the Hortonville plant becomes 
manager of the Green Bay plant. R. V. 
Kassner, formerly plant superintendent 
of the company’s Ft. Atkinson operation, 
advances to manager of the Hortonville 
plant. Art Kuchenbecher, previously 
warehouse supervisor at Green Bay, be- 
comes plant superintendent at Ft. At- 
kinson. 


Social Security Taxes will be raised 
again on January 1 to a total of 6 percent 
on the first $4800 of earnings, 3 percent 
for the employer and 3 percent for the 
individual. SS taxes will again jump in 
1963, 1966 and 1969 until the employer 
and his employee, each are paying 4% 
percent for a total of 9 percent on the 
first $4800 of earnings. 


Charles A. Kolb, vice president-trade 
services for General Foods Corporation, 
and a leading authority in the grocery 
business, will become a consultant to the 
food industry upen his retirement from 
General Foods next March, and will spec- 
ialize in sales and trade relations in a 
field in which he has had 37 years of ex- 
perience with General Foods. R. C. Eld- 
ridge will succeed Mr. Kolb as director 
of Trade Services. © 


National Feed Brokers Association has 
admitted the following firms to member- 
shop: Hutchison Brokerage Company, 
Kansas City, Missouri; Louisiana Valley 
Sales Company, Matairie, Louisiana; 
George Murray Food Brokerage, Inc., 
Indianapolis, Indiana; Jimmie Roberson 
Food Brokerage Company, Greenville, 
South Carolina; and J. J. Thompson Com- 
pany, Grand Rapids, Michigan. 


Packaging Corporation of America has 
appointed Robert K. Stolz vice-president- 
forward planning, and John L. Wilson 
vice president of research and develop- 
ment. Both men are management vet- 
erans of American Boxboard Company 
of Grand Rapids, Michigan, one of three 
major civisi-ns of Packaging Corpora- 
tion. The new conipany was formed re- 
cor.c y by the three-way merger of Amer- 
iean’ Boxboard, Central Fibre Products 
Company of Quincy, Iiiinois, and Ohio 
Boxboard Company of Rittman, Ohio. 


Minute Maid Corporation (Orlando, 
Fla.)—Sy Neal Winters, a graduate of 
CCNY and Pratt Institute of New York, 
has jcined the Minute Maid Corporation 
as assistant to director of advertising 
Walter A. Bonvie. Mr. Winters’ experi- 
ence includes integrated advertising and 
promotion campaigns, cooperative adver- 
tising, publicity, and public relations. 
David C. Latham has been elected assist- 
ant secretary of Minute Maid. Eugene 
Gerttula has been appointed Western Re- 
gional manager and will work out of the 
Golden Citrus Juices plant at Fullerton, 
California, where he will supervise and 
direct the sale of citrus products in the 
Western states. 


Lord Mott Company will headquarter 
in Suite 1429-W, Palmer House, Chicago, 
December 12 thru 15 for the Food Bro- 
kers Sales Conference. President David 
S. Johnson, Vice Presidents Leo E. Belz 
and Muriel R. Townend will represent 
the company. 


Ceuntry Gardens, Inc. (Milwaukee, 
Wis.)—Sterling Watts, who began his 
canning career in the Technical Division 
«i American Can Company, and for 13 
years associated with The Larsen Com- 
peny of Green Bay, and for the past 
tiree years with Krier Preserving Com- 
‘any, has joined the staff of Country 
Gardens as manager of the Coleman 
Division, James Cota is the company’s 
production manager and Clarence Nel- 
son is manager of the Gillett Division. 
Dan Amato joined the company last 
summer as food technologist. 


Na‘icnal Can Corporation has an- 
neuneced that its new 125,000 square 
foct plant in Hanover, Pennsylvania, will 
be ready for production in the second 
cuarter of 1960. The plant, one of the 
chrce new National Can plants now un- 
der e nstruction, will have a production 
eapacity in excess of 15 million cans 
weckly. 


F. Shriver Company (Westminster, 
Md.) canners will be represented at the 
Fcod Brekers Sales Conference in Chi- 
cogo December 12, 13 and 14 by James 
M. Shriver, president, and C. Edward 
C oles, sales manager, who will make 
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Plentiful Foods—The USDA “Plenti- 
ful Foods” list for January includes ap- 
ples, oranges, cranberries, sweet pota- 
toes, onions, raisins, and vegetable fats 
and oils. 


Continental Can Company—Hazen P. 
Master has been named Baltimore Dis- 
trict sales manager for the Metal Divis- 
ion of Continental Can Company it has 
been announced by S. B. Smart, general 
manager of the Mid-Eastern District. 
Mr. Master had previously been an as- 
sistant production sales manager for 
non food cans in the company’s New 
York office, and before that was a sales 
representative at Syracuse. He replaces 
W. H. Palmer, who is being reassigned to 
other duties in the company’s Eastern 
Metal Division. 


Food Machinery & Chemical Corpora- 
tion— Carlyle Mobley has been appointed 
sales engineer for citrus canning ma- 
chinery of the Florida Division of Food 
Machinery & Chemical Corporation at 
Lakeland, Florida. Mr. Mobley has been 
connected with the citrus industry for 
cver 24 years and brings to his new 
duties a wealth of experience and knowl- 
edge of citrus plant operations. His ex- 
perience with various companies includes 
ithe cuties of machinist, installation me- 
chawtie, niaintenance, mechanic-produc- 
tion, cquipment, operator, department 
foreman, plant superintendent, and plant 
manager. He is familiar with the opera- 
ticn of sectionizing p'ants as well as 
single strength and concentrate plants. 


Owens-Illinois Glass Company— Frank 
T. Cantri!l, manager of sales of Owens- 
Iiincis Glass containers to the food in- 
dustry in New York for the past two 
ycars, has been named manager of the 
company’s Glass Container Division 
branch in Detroit, succeeding Herb C. 
Gstalder, who has become manager of 
the Division’s New York branch. 


DEATHS 

Alvin Sledd, traffic manager for Tay- 
lor & Sledd, Richmond, Virginia food 
brokerage firm, was stricken suddenly at 
the Army-Navy football game on Sat- 
urday, November 28, and died at the age 
of 47. He had worked with the firm for 
20 years and was related to Hunter Sledd 
and his son. 
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J. B. Weix, Jr. of Oconomowoc Can- 
ning Company, spoke last week at the 
annual convention of the National Asso- 
ciation of State Purchasing Officials, at 
Las Vegas, Nevada. His topic was “Can- 
ners’ Interest in Selling Directly to State 
Governments”. 


Reynolds Brothers, (Sturgeon Bay, 
Wis.) growers and packers of cherries, 
will be represented at the National Food 
Brokers Sales Conference in Chicago by 
D. W. Reynolds and R. A. Severson, who 
will make their headquarters in the Pal- 
mer House, December 12 thru 15. 


Continental Can Company—Forest A. 
Lay, formerly cistrict sales manager at 
M:nneapolis, has been appointed sales 
manager for general line food cans in 
the Central Metal Division succeeding 
’au! L. Brachle, who has resigned. M. 
WV. Owings, formerly sales representa- 
tive in the Milwaukee area, succeeds Mr. 
Lay at Minneapolis. 


General Foods Corporation — Norman 
Vanasse has been named manager of 
packaging design and development for 
the Birds-Eye Division of General Foods. 
Mr. Vanasse has been with General Foods 
since 1952 and for the past three years 
was assistant manager of packaging de- 
sign and development. 


AKTRON DESIGNS IMPROVED 
AUTOMATIC FOUR-FLAP CASE 
OPENER 


An improved “Atkron Dumore” Auto- 
matic Four Flap Case Opener is being 
produced by Atkron, Inc., Cuyahoga Falls, 
Ohio, manufacturers of bottling and can 
handling equipment. 

Designated as Model CFO-2, it is de- 
signed to open all four flaps of cases 
commonly used for packaging bottles, 
jars and cans—adjusting to handle cases 
from 9 inches wide and 4 inches high to 
14 inches wide and 11-3/4 inches high. 
Length of the cases is immaterial. 

Mocel CFO-2 is equipped with variable 
speed drive capable of opening 30 or 
more cases per minute, efficiently and 
effectively. 

All operations of the Case Opener are 
automatic, requiring only part-time at- 
tention of one man. Compressed air is 
not required. 

This unit utilizes a floor space 12 feet 
®-1/2 inches by 3 feet 1-1/2 inches, and 
fits all standard conveyors to receive and 
discharge cases at standard conveyor 
heights. 

For complete information write: Geo. 
J. Meyer Manufacturing Co., Box 452, 
Milwauk”, Wis., or to Economic Machin- 
ery Co., Division of Geo. J. Meyer Manu- 
facturing Co., 60 Fremont St., Worcester 
3, Mass. 


CALKINS & COMPANY 
EXPANSION 

Calkins & Company, Chicago food 
brokers, are establishing a branch office 
in Peoria, Illinois, under the management 
of Thomas E. Clancy to serve the whole- 
sale and retail needs in Peoria, Cham- 
paign, Springfield, Danville, and Quincy, 
and other nearby areas. Mr. Clancy has 
had 14 years of food sales experience in 
this same area, and was specifically sel- 
ected to head the new branch because of 
his knowledge of retail and wholesale 
problems in Central Illinois. The com- 
pany, founded in Chicago in the early 
1900’s, is headed by Robert A. Marma- 
duke and James E. Cunningham as sen- 
ior partners. Over the years the company 
has grown steadily until it now super- 
vises the activities of its recently en- 
larged retail and office staffs, in addition 
to six associate wholesale salesmen. In 
1956, when the company had outgrown 
its offices in downtown Chicago, a new 
cffice building was constructed at 6434 
W. Belmont in the Northwestern area 
of Chicago in order to better serve prin- 
cipals and customers. In 1957 the com- 
pany expanded with the installation of 
departments for frozen foods, canned 
foods, and general (non-food) merchan- 
dise. 


PRICE BROS. 


LITHOGRAPH CO., BRIDGETON, N. J. 
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The new Langsenkamp “101” Can 
Opener is completely automatic 


. .. does the work of four men. Depending on the prod- 
uct’s consistency, it can open, drain and rinse up to 20 
No. 10's a minute. Positively eliminates the chance of can 
slivers getting into your product. 

Ideal for canners, frozen food processors, bakers, or 
any users of liquid or semi-paste product... 
product that will drain through a 4” opening. Provides 
cleaner, more efficient handling—no loss due to spilling 
or splashing of product. Equipped with stainless steel 
underpan 60” x 20” x 15” wide, 34 hp motor, 806 Ibs. 
net weight, pump optional. 

The “101” Automatic Can Opener is one of a complete 
line of Langsenkamp machines for food processors which 
also includes manually-operated can openers and auto- 
matic can crushers. Write for full details. 


for any 


F.H.LANGSENKAMWMP CO. 


227 E. SOUTH ST.+ INDIANAPOLIS 4, INDIANA 
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NEW YORK MARKET 


Trading Pace Good — Market Steady — 

Tomatoes Strengthen—lInterest In Spinach 

—Pumpkin Moving—Other Vegetables Firm 

— Shipping Fruits Ahead Of Threatened 
Dock Strike—Salmon Tight 


By “New York Stater” 


New York, N. Y., December 4, 1959 


THE SITUATION — Notwithstanding 
distributor preoccupation with holiday 
food specialties, the pace of canned foods 
trading has held up fairly well, and 
markets generally are steady to firm. 
This is largely a reflection of limited 
replacement policies, however, rather 
than indicative of any strong upsurge in 
over-all consumption in this area. Traders 
are of the opinion that a fair amount of 
business will be booked during the Nat- 
ional Food Brokers’ Association meeting 
in Chicago at mid-month principally 
covering goods for shipment after 
January 1. 


THE OUTLOOK—While distributors 
have been bringing forward canned foods 
from the West Coast at a more rapid pace 
than had been planned, this is traceable 
to the possibility of a renewed pier tie-up 
at East Coast and Gulf ports, rather 
than to any significant change in over- 
all purchasing or inventory policies. It 
is expected, however, that a fair volume 
of new buying will make its appearance 
after the year-end holidays. 


TOMATOES—With moderate amount 
of fill-in buying continuing, and no spe- 
cial selling pressure by canners, the mar- 
ket remains in a steady to firm position. 
Standard 1s appear pegged at $1 mini- 
mum in the Tri-States, with 303s quoted 
at $1.25-$1.30 and 2%s at $2.05-$2.10, 
while 10s command $7.25 or better, at 
canneries. Standard 303s are quoted at 
$1.30 upwards in the midwest and Cali- 
fornia, with the market in these areas 
showing a_ slightly strengthening 
undertone. 


SPINACH—With supplies tightening 
in the East, a little better inquiry has 
developed on fancy spinach, and the 
market is moving into stronger ground 
in some instances. Fancy 303s are held 
at $1.45, with 2%s at $2.10 and 10s at 


$7.00, all f.o.b. eastern canneries. Cali- 
fornia packers, however, are quoting 303s 
as low as $1.15-$1.25, with 2% at $1.60- 
$1.65 and 10s at $5.00. 


PUMPKIN — Buyers are still in the 
market for pumpkin for prompt ship- 
ment, and the market is strong. Canners 
in the east offer fancy 2%s at $1.50 and 
10s at $5.75, with midwestern packers 
quoting $1.55 and $5.50, respectively. 


PEAS—With buying of standard pod 
run 303s holding up better than had 
been looked for, offerings at the $1.05 
level are seemingly on the way out, with 
most sellers now quoting $1.10 on new 
business. Buying of extra standards and 
fancies remains light, however, and most 
distributors plan to continue to eat into 
current inventories until after the turn of 
the year. 


CORN—There has been no significant 
change in the canned corn situation dur- 
ing the current week. Standard 303s 
continue to move fairly well on the basis 
of $1.10 in the east and midwest, with 
fancy 303s generally held at an inside 
of $1.35 f.o.b. canneries. Much of the 
interest currently is still centering on 
standards. 


BEANS—Buyers are looking for stan- 
dard green beans at $1.10, but offerings 
at that level are drying up, and $1.12%- 
$1.15 is now more representative of the 
market. More inquiry is also developing 
in fancy, both green and wax, with a 
fair amount of bookings looked for after 
January 1. 


CITRUS — Movement of sweetened 
citrus juices out of Florida continues in 
only limited volume, with buyers waiting 
for offerings of natural juice as the sea- 
son progresses. Texas canners are offer- 
46-ounce grapefruit juice for prompt 
shipment at $2.55 for either regular or 
pink, with blended juice quoted at $3.00, 
f.o.b. canneries. 


APPLE SAUCE—With many distri- 
butors pushing apple sauce as a sub- 
stitute for cranberry products as a re- 
sult of the recent scare, movement at 
retail has accelerated, and chains and 
wholesalers are doing more replacement 
buying for an anticipated heavy move- 
ment during the Christmas holidays. 
Canners in the East are quoting fancy 
308s at $1.30, with 10s at $7.00. 
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OTHER FRUITS — Distributors are 
well covered on most California and 
Northwestern canned fruits as a result 
of a speeded-up movement in anticipa- 
tion of a new strike on the docks and 
new business has remained on the quiet 
side. It is expected that additional busi- 
ness will develop during the coming 
month, however, as chains and whole- 
salers move to protect their anticipated 
requirements during the remainder of 
the current marketing season, both on 
private-label lines and fruits under can- 
ner labels. 


SARDINES — New buying continues 
quiet in sardines, and Maine packers are 
holding the market unchanged at $8.50 to 
$9.00 per case for quarters. The market 


‘in California is also without change, 


with only limited demand reported. 


SALMON—Distributors who have been 
seeking to place commitments on salmon 
for shipment early in 1960, to take care 
of their Lenten needs, are finding them- 
selves in a definite sellers’ market. Off- 
erings of top grades are on the short 
side, and pinks and chums likewise are 
far from plentiful. Canners expect a 
complete sell-out of carryover holdings 
before the 1960 canning season rolls 
around. 


TUNA—tThe buying pattern in tuna, 
both domestic and imported, remains 
unchanged. Distributors generally are 
content to work against current hold- 
ings until after their year-end inven- 
tories, following which a moderate pick- 
up in buying is looked for. 


CHICAGO MARKET 


Good Business And Firm Markets—Citrus 

Sags—Better Movement In Peas — Corn 

Cutlook Brightens—Beans Show Improve- 

ment—Beets And Carrots Strong—Tomatoes 

Head Up—Kraut Advances—Excellent Fruit 
Movement. 


By “Midwest” 


Chicago, Ill., December 3, 1959 


THE SITUATION—The canned foods 
business continues to perk along in ex- 
cellent fashion aided by firm markets 
and advancing prices in some instances. 
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MARKET NEWS 


Damage to southern vegetable crops has 
further stimulated higher prices, par- 
ticularly in the case of bean canners as 
their thinking has changed almost over- 
night. Immediately after the freeze, can- 
ners in the southern part of the country 
upped their prices and now further in- 
creases are coming from both New York 
and Wisconsin. The movement of corn 
is up and even the trade are somewhat 
surprised that the industry has not tried 
to push the price of fancy corn to higher 
levels. Peas continue on the favored list 
and can’t help but improve due to much 
better promotion than they received last 
year. Kraut is selling very well at much 
higher prices which is an indication prices 
are not nearly as important as buyers 
would like to believe. All it takes is an 
item in short supply and maximum re- 
tail selling levels as assumed by the 
buyer simply are forgotten. 


Fruits too, are doing very well at 
holding their own and markets are ex- 
pected to hold firm because of excellent 
movement to this point. Cling peaches 
are away ahead of last year in sales 
and cocktail has also shown considerable 
improvement. Cranberry sales, of course, 
are down sharply but now all the adverse 
publicity is out of the way and everyone 
is hoping sales will again start climbing 


back to something resemgling normal. 
Citrus is the exception as the market is 
now officially lower although it appears 
obvious that new unsweetened juice will 
cost more money. In any event, the over- 
all market is in excellent condition and 
there is nothing on the horizon to indi- 
cate anything different. 


CITRUS—Some of the smaller factors 
have been shading official prices for the 
past couple of weeks and finally brought 
the entire market down to lower levels. 
Sugar added orange juice in 46 oz. tins 
is now available at $2.75 while blended 
has been reduced to $2.65 with grapefruit 
juice at $2.45. However, it is the opinion 
of the industry that this year will bring 
a greater than normal differential in 
price between the sugar added product 
and natural juice. Frozen concentrators 
will enter the fresh fruit picture as soon 
as better oranges are available and that 
will make the difference. The trade here 
are still playing it close to the belt and 
waiting for natural juice to make an 
appearance. 


PEAS—Early season deals on the part 
of the advertised brands seemed to start 
the ball rolling from a promotion stand- 
point and distributors have continued 
to a good job along those lines ever since. 


Peas are moving better as a result and 
this should have more effect than it has 
so far from a pricing standpoint. Stan- 
dard 303 sweets are still available at 
$1.05 but the lots for sale are growing 
fewer. Fancy 5 sweets can be purchased 
here at $1.25 and fancy threes are still 
offered at $1.35. However, the trend is 
in the right direction and may eventually 
lead to a better market. 


CORN—A lot of corn has been shipped 
since the season got under way a few 
months ago and the market is on firm 
ground. Standard 303s are offered as 
low as $1.05 with extra standard at 
$1.10 and fancy at $1.35 for the cream 
styled variety. Whole kernel cost slightly 
more money and fancy grade should be 
showing signs of moving higher. Unsold 
stocks are getting on the short side and 
no one here would be surprised if canners 
gave the item an upward shove. 


BEANS—This market is showing im- 
provement right along with sentiment 
much improved ever since the freeze 
across southern areas eliminated a good 
part of stocks destined for the fresh 
market. Southern canners had been se!l- 
ing standard cut green in 303s as low as 
$1.00 but most of them now are up to 
$1.05 and expecting to move up to $1.10 


For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, TRIMMERS, 
CAN SHAKERS, CREMAKERS, 
MACERATORS, SANITARY MIXERS, 
SUCCULOMETERS, CORN METERS, 
AND ACCESSORY EQUIPMENT. 


THE UNITED COMPANY 


WESTMINSTER MD 
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by the first of the year. New York and 
Wisconsin canners are still selling fancy 
three cuts at $1.35 for 303s and $8.00 for 
tens but these prices are expected to 
show an increase of 5c and 25¢ very 
shortly. 


BEETS AND CARROTS—Wisconsin 
canners are already turning down orders 
for some kinds of carrots as they not 
going to have enough stock to go around. 
Prices are strong with fancy diced at no 
less than $1.10 for 308s and $5.25 for tens 
while fancy sliced are held firmly at 
$1.25 and $7.00. Beets are likewise in a 
better position and prices have been ad- 
vanced on certain sizes and varieties. 
Fancy sliced are offered out of Wisconsin 
at $1.05 for 303s and $5.00 to $5.25 for 
tens. Items like #10 diced are showing 
up on the short side and those canners 
with goods to sell are holding at $4.60 
for both items. 


TOMATOES—Buyers here are showing 
more inclination to buy tomatoes these 
days as all indications point to higher 
prices in the offing. The market, both 
in the East and in California, is up and 
freeze damage in the south has added 
further strength. Currently, local can- 
ners are holding standard 303s at no 
less than $1.30 with 2%s at $2.15 to 
$2.20. Fancy whole tomatoes are ex- 
tremely scarce and what few are available 
are held at $2.10 for 303s and $9.50 for 
tens. It looks like this market will im- 
prove all down the line. 


KRAUT—Kraut has sold very well 
recently as the trade tried to get under 
cover in the face of a rapidly advancing 
market. Some buyers moved a little too 
slowly and had to buy on the way up 
but wherever they bought it was not a 
mistake in view of current lists. It takes 
at least $6.00 to buy a dozen cans of tens, 
$1.80 for 2%s and $1.30 for 303s. How- 
ever, these prices represent the bottom 
and all indications point to further ad- 
vances as the season progresses. 


CRANBERRY SAUCE — Distributors 
are glumly contemplating what to do 
about a warehouse full of cranberry 
sauce that didn’t move at Thanksgiving. 
The ban here on sales was not lifted in 
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t:me to help much and may not have made 
too much difference anyhow as the dam- 
age had already been done. What Christ- 
mas sales may do is not very encouragZ- 
ing and it looks like a selling job will 
have to be accomplished all during the 
coming year if current stocks are to be 
cleaned up before another season rolls 
around. Shipments, of course, are nil. 


WEST COAST FRUITS—Fruit can- 
ners may not be too happy about the 
prices they received for early shipments 
of majer fruit items such as eocktail 
and Cling peaches but they have no 
comp'aints about the amounts that have 
been moved. It’s an indication cf what 
can be accomplished when prices open 
low and then move up instead of the 
other way around. Both of these items 
have come in for plenty of promotional 
activity at bargain prices and action of 
this kind always moves a lot of anything. 


CANNED FIG PACK 


The 1959 California pack of canned 
figs, converted to cases of 24 No. 2% cans, 
was equivalent to 320,675 cases, accord- 
ing to a report issued by the Canners 
League of California. This year’s pack, 


the smallest since 1949, compares with a 
pack last year, on a 24/2'% basis, of 
548,755 cases. The reduced pack is at- 
tributed to a frost which occured last 
November severely damaging the trees 
and resulting in a smaller crop of Kadota 
fers. 


GOVERNMENT WANTS 


General Services Administration, 7th 
& D Sts., S. W., Washington 25, D. C., 
has asked for bids on the following, to be 
opened on the dates stated: 


CANNED GRAPEFRUIT—December 11, 1959 
CANNED GRAPEFRUIT JUICE—December 11, 
1959 


CANNED GRAPFRUIT AND ORANGE JUICE— 
December 11, 1959 


CANNED ORANGE JUICE — December 11, 
1959 


CANNED PEACHES—December 9, 1959 


Veterans Administration, P. O. Box 
27, Hines, Ill, has asked for bids on 
the following, to be opened cn the dates 
stated: 


CANNED PEACHES—December 14, 1959. 
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BERLIN CHAPMAN Retorts provide uniform 
distribution of steam during the sterilization 
process, so important to quality. All Retorts 
are designed so that the equipment attached to 
them and the piping with which they are fitted can 
be varied for all processing conditions both for 
cooking tin cans and glass jars under pressure. All 
Retorts are electric welded and perfectly smooth on 
the inside . . . choice of screw clamps or eccentric 
closing clamps. Standard legs are welded angle and 
not adjusted . . . adjustable legs available at addi- 
tional cost. BERLIN CHAPMAN Retorts are the ulti- 
mate in design and manufacture . . . the reason 
that no BERLIN CHAPMAN Retort has ever been 
replaced by another make. 


Also horizontal and small retorts to meet the 
demand where food is processed in small quanti- 
ties, size 30’ diameter by 26” deep, 


Write for complete details and quotations on 
Retorts to meet your requirements. 


Illustrated is the standard 
42” by 72”. 


BERLIN CHAPMAN CO. 


BERLIN WISCONSIN 


A DIVISION OF BERLIANA CORP. 
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CANNED SWEET CHERRIES 
(Basis 24/214’s) 


. STATISTICS 


1958-59 1959-60 
Pack .... 961,000 670,000 
Shipments, June 1 to Nov. 1.. N.A. 401,000 
N.A. 563,000 
CANNED PEACHES 
(Basis 24/214’s) 
e e 1958-59 1959-60 
Canners & Distributors Stocks 
-24,806,000 29,268,000 
Shipments, June 1 to Nov. 1.. N.A. 15,385,000 
Nove ber ] 1959 N.A. 18,304,000 
m 7 CANNED PURPLE PLUMS 
(Basis 24/214’s) 
1958-59 1959-60 
Carryover, June 1 197,000 260,000 
Pack . 1,271,000 1,701,000 
NOVEMBER 27—Estimates of Nov- duced 36,000 cases (3%) during this 1,468,000 
ipments, June 3... «A. 8,000 
ember 1, 1959 distributors stocks of 13 period. Stocks, Nov. N.A. 1,233,000 


canned food items were reeased by the N.A.—Not Available 


Bureau of the Census, Department. of 
Commenes WHOLESALE DISTRIBUTORS AND ) \ 
om CANNERS STOCKS 
NOVEMBER 1, 1958-1959 4A 
(Including warehouses of retail multiunit 
organizations) 


VEGETABLES — Distributors stocks 

. of corn, at 3.8 million cases, were 377,000 
cases (9%) below their year-ago level, 

’ but canners stocks, totaling 32.0 million 


NATIONAL CONVENTION 
TRANSPORTATION 


~It is a well known fact that major 


(Thousands of actual cases) 


cases on November 1, 1959, increased 4.7 bad Distributors Canners airlines operating out of principal 

VEGETABLES: 1959 1958 1959 1358 
million cases over last November. Dis- : - cities to and from Miami are an- 
tributors stocks of peas, at 4.0 million 4,177 32,009 27,301 nually booked to about 99 percent 
cases, and sauerkraut at 704,000 cases, ae “ae mr of capacity during the important 
reflected gains of 376,000 cases (10%) nee month of January. With this in 
and 50,000 cases (8%) respectively, over mind NCA-CMSA headquarters, in 
November 1, 1958 stocks. Applesauce... 1,408 9,336 8,245 an effort to insure accomodations 
for members and guests wishing to 
FRUITS—November 1, 1959 stocks of Pineapple! 2,324 2,333 9,518 11,169 fly to the National Convention Jan- 
grapefruit segments, at both the distrib- uary 17-23, contacted the major air- 
utors and canners levels, were substanti- goa er = si _ lines to determine how this could be 
ally higher than stocks on hand last Nov- Grapefruit? 629 695 ~—«1,191 «695 accomplished. As a result, three 
ember. Distributors stocks of pineapple, airlines serving the East, the Mid- 
at 2.3 million cases, were at about the west, and the Farwest, agreed to 
same level as a year ago; however, can- FISH: d block off sufficient space to care for 
> ners stocks, totaling 9.5 million cases, Maine sardines” .... 296 312 1,001 1,037 convention traffic to and from Mi- 


were down 1.7 million cases in the same 
period. Distributors stocks of applesauce, 
at 1.3 million cases, and red-pitted cher- 
ries, at 505,000 cases, showed small de- 
clines from a year ago; however, these 
reductions were more than offset by sub- 
stantial increases in canners stocks of 


'Canners stocks of sauerkraut converted to cases 
by using a factor of 10 cases of 24/2'4’s per 
barrel (of 45 gallons). 

“Canners stocks in standard cases, basis 6/10’s. 

®Canners stocks cover Florida only. 

‘Canners stocks cover Hawaii and the Philip- 
pines. 

*'Canners stocks in standard cases, basis 100/314 
ounce cans. 


NA—Not Available 


ami. In addition, they have arrang- 
ed for prompt and adequate ground 
transportation at the Miami Air- 
port for these specific flights. 

The three airlines are Northeast 
Airlines out of Boston, New York 
and Washington; Northwest. Air- 


these items. 


JUICES—Distributors stocks of pine- 
apple juice, totaling 1.2 million cases on 


STOCKS AND SHIPMENTS 


lines out of Chicago; and Trans- 
World Airlines out of San Fran- 
cisco and Los Angeles. Each of 


these airlines have been supplied 
with the names of those firms 
which have made hotel réserva- 
tions for the Convention through 
NCA-CMSA, and these firms are 


November 1, 1959 and grapefruit juice, C 
at 629,000 cases, reflected declines of 
418,000 cases (26%) and 66,000 cases 
(9%) respectively, from their year-ago 
levels. However, these reductions were 


pptled by N.C.A. Divii-n of Statisties* 


CANNED SWEET CORN 
(Actual Cases) 
1958-59 1959-60 


Carryover, Aug. 1..... w. 5,179,645 2,662,751 now receiving notices from the air- 
more than offset by increases of 655,000 i, 32,078,437 40,160,497 
1 496,000 cases Supply 37,258,082 42,823,248 lines detailing schedules and accom- 
cases of pineapp bd Juice and 496, cases Shipments, Aug. 1 to Nov. 1.. 9,957,133 10,814,718 modations. 
of grapefruit juice over canners stocks 27,300,949 32,008,530 
a year ago. Distributors stocks of citrus 
. F CANNED PEAS guarantee expires 30 days prior to 
blends, amounting to 455,000 cases, in- 
(Actual Cases) the opening of the Convention and 
creased 15,000 cases (3%) since last 
, 1958-59 1959-60 interested t h f 
November, while canners stocks, at 373,- Carryover, June 1 8,495,074 9,649,751 div. Read 
000 cases increased 241,000 cases in the Pack .... 33,110,010 29,020,062 
41,605,084 38,669,813 should note well that these are not 
- same period. Stocks of orange juice in Shipments during October...... 2,973,708 2,739,933 hartered 1 Ithough the 
distributors hands were at about the Shipments, June 1 to Nov. 1..13,240,388 14,736,213 cnar 
Stocks, 28,364,696 23,933,600 
stocks were up 32 percent. CANNED APRICOTS = : P : 
(Basis 24/214’s) response is prompt and sufficient. 
FISH—Distributors November 1, 1959 Dn a 1958-59 1959-60 Other airlines servicing Miami, 
stocks of Maine sardines totaled 296,000 Caseyover, ee ee 620,000 134,000 but not offering the space guaran- 
cases, a reduction of 16,000 cases (5%) — Total Supply 2 2°482,000 5,180,000 tee, were forwarded copies of the 
from the year-ago level. Canners stocks Shipments, June 1 to Ngys.l..  N.A. 2,700,000 NCA Directory. 


of 1,001,000 (100-can) cases, were re- NA—WNot Availahic 
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(Spot préces per dozen F.O.B. cannery 
unless otherwise specified.) 


ASPARAGUS 
Calif., Fey., All Gr., No. 300 
3.40-3.50 
Mammoth 3.40 
Large 
Gr. Tip & Wh. Colossal 
Large 
Med.-Small 
Tri-St. Fey., All Gr., No. 300 
Colossal 3.50 
Mammoth 3.45 
Large 3.40 
Mid-W., Fey., All Gr., Cuts & Tips 
o. 8 oz. 
No. 1 Pic — 
No. 300 2.15 
BEANS, StTrINGLEsSS, GREEN 
1.60-1.65 
__No. 10 8.50-9.00 
1.35 
1.25 
. 10 
o. 10 6.25 
Gr. Wh., Fey., 3 sv., No. 303 
1.60-1.75 
No. 10 
Wax, Fey., Wh., 3 sv., No. 303..—— 
o. 10 
at, B BOB 1.45 
N 8.25-8.50 
Ex. Bid., Cat, No. B08 1.40 
No. 10 7.00-7.50 
Std., Cut, No. 308 1.10-1.15 
No. 10 6.75-7.00 
Mip-WEST 
Gr., Wh., Fey., No. 303 rar eg 


1.10 
No. 10 6.25-6.50 


Wax, Fey., Cut, 3 sv., 
No. 30 


No. 
SouTH 
Fey., Wh. Gr., No. 303........ 
No. 10 — 
Fey., Cut, Gr., No. 303........ 1.30-1.40 
No. 10 7.50-8.00 
TEx, NOs BOB 1.25-1.30 
No. 10 7.00 
6.00-6.5 
BLUE LAKES 
Fey., Vert. 3 sv., No. 308.............. 2.35 
4 sv., 303 2.20 
Fey., Cut, 3 sv. No. 303............ 
No. 10 
No. i0 9.15 
Ex. Std., 6 sv., No. 303.......ccccscsss 1.45 
No. 10 8.25 
Std., No. 303 1.35 
No. 10 9.25 
BEANS, LIMA 
Fey., Tiny Gr., No. 303........ 2.40-2.50 
No. 10 14.00 
No. 12.25 
No. 11.00 
Ex. Std. G. & W., No. 303..1.45-1.50 
Mip-WeEstT 
0 
No. 10 12.25 
BIO. BOB 1.75 
No. 10 11.00 
Ex. Std., Gr. & W., No. 303........ a. 45 
No. 10 50 
BEETS 


East, Fcy., Diced, 


No. 303 
Fey., Sliced, No. 303.... 
SL, 8 oz. 


No. 1.05 
No. 5.00-5.25 
Diced, No. 1.00 
No. 10 4.75 


CARROTS 
Fey., Diced, No. 1.15 
10 6.00 
MidWest, Fancy, Diced, 
No. 303 1.10 
No. 10 5.25 
Sliced, No. 303 1.25 
No. 10 7.00 
CORN 
East 
W.K. & C.S. Golden 
Fey., No. 308 ....... 1.35-1.65 
No. 10 8.50-8.75 
1.20-1.50 
No. 10 8.00-8.50 
7.50-7.75 
ng BOs BOB 1.75 
No. 10 9.00-10.00 
Ex. Std., No. 303 1.60 
MIDWEST 
W.K., S., Gold., Fey., 
No. 1 _ 1.35-1.40 
No. = 1.35-1.40 
No. 8.00-8.25 
-7.00-7.50 
No. 10 6.50-6.75 
Co. Gent. W.K. & CS. 
No. 8.50-8.75 
Ex. Sta. No. 303 1.45 
No. 10 8.00-8.25 
Std., No. 303 — 
o. 10 — 
PEAS 


East ALASKAS 
Fey., 1 sv., 8 oz. 
1 sv., No. 303 


2 sv. 
2 sv., No. 10 
3 ° d 
3 sv., No. 9.00 
Ex. Std., 2 303 ....1.40-1.50 
3 sv., No. 1,251.35 
No. 10 8.00 
1.20-1.25 
No. 10 6.75-7.50 
d 1.15 
No. 10 6.25-6.50 
SWEETS 
Fey., — Run, No. 303........ 1.35-1.40 
No. 7.25 
10 7.00-7.25 
ste No. 303 1.10 
No. 10 6.25 


Mipwest ALASKAS 
Fey., 1 sv., 8 oz... 
1 sv., No. 308.... 
1 sv.. No. 16..... 
2 sv., No. 308 .. 
3 sv., No. 


No. 10 
0: 


3 sv., No. 


Mip-WEstT SWEETS 
Fey., 3 8V., No. 1.35-1.50 
No. 10 8.00-8.25 
1.25-1.35 
No. 10 7.50 
No. 7.50 
Ex. itd 3 sv., No. 303....1.80-1.871% 
No. 10 
4 sv., No. 303 
| 
Ungraded, No. 
No. 10 
No. 808.......00 1.05-1.1214 
6.50-6.65 
PUMPKIN 
Fey., No, 2%.........1. +4 
10 
No. 5.75-6.00 
Midwest, Fey., No. 1.30 
No. 2% 1.80 
No. 10 6.00 
N. Y., Fey., 2% 2.00 
No. 10 6.80 
SPINACH 


Tri-State, Fey., No. 1.45 
No. 2% 2 


CANNED FOOD PRICES 


No. 10 7.00 

Ozark 
No. 2% 1.85 
No. 10 5.65 

P+ No. 303 1.15-1.3 

6714-1.87%4 
10 -90-5.2: 
SWEET POTATOES 

Tri-States, Syr., 8 oz..... 
No. 3, Sa. 15-2.20 
No. 2% 2.40-2.50 
No. 10 9.50-10.50 

TOMATOES 

‘TRI-STATES 

No. 2% 2.35-2.50 
No. 10 7.75-8.25 

Std., No. 1 1.00 
1.25-1.30 

No. 2% 2.05-2.10 
No. 10 7.25-7.50 
0. 2% — 

o. 10 

Mid-West. Fey., No. 
No. 303 2.10 
No. 2% 3.25 
No. 10 9.50 

1.15 
No. 3 1.45-1.50 

No. 2% 2.35-2.50 
No. 10 8.00-8.25 

Std., No. 1 1.00 
No. 303 1.30 
No. ath 2.15-2.20 
No. 10 7.50 

Calif., Fey., S.P., No. 1.75 
No. 2% 2.60 
No. 10 9.50 

Std., No. 303 1.30 

No. 10 6.75-7.00 

Ozarks, Std., No. 1.30 
No. 10 7.00 

No. 7.00 

alif., Fey., 14 oz. 1.50 
No. 10 9.25 
1.70 
10 10.50 

Fast, ‘Fey. 14 oz. 1.774%4-1.87% 

(Per Case) 

No. 10 (per doz.) 26%.. m 
No. 10 (per doz.) 30%... 

Mid West 
No. 10 (per doz.) 26%... 

TOMATO PUREE 
Calif., Fey., 1.06, No. 303 
1.47144-1.52% 
No. 10 6.75-7.00 

Mid-West, Fey., 1.045, 

No. 1 : 1.02% 


No. 10 6.50 
Md., Fey., 1.045, No. 05 
No. 10 
FRUITS 
APPLE SAUCE 
No. 20: 7.00 
Std., No. 303 1.20 
No. 10 — 
Calif. (gravensteins) 
o. 303 1.60 
8.25-8.50 
Choice No. 1.25-1.30 
Sl, No. 10 8.00-8.25 
APRICOTS 
No. 10 13.50 
No. ‘21%, 3.40 
No. 12.10 
‘No, 2% 3.00 
Fey., Wh. Peeled, No. 246 00 
No. 10 3.50 
BLUEBERRIES 
No. 300 H/S 2.85 
CHERRIES 
R.S.P., Water, No. 303.......... 1.85-1.90 
No. 10 
10 20.75 
choice 5.75 
10 19.45 
COCKTAIL 
303 2.15 
2% 3.35 
No 10 12.00-12.25 
No. 2% 3.2 
No. 10 11.35-11.85 


GRAPEFRUIT SECTIONS 


1.75 

Fey, Citrus Salad, 

No. 303 2.85 
PEACHES 

Calif., Cling Fey., No. 303......... 1.85 
No. 2% 2.75 
No. 10 10.00 

Choice, No. 1.67%, 
No. 2% 2.50 
No. 10 9.50 

Std., No. 303 1.60 
2% 2.35 

8.90 

Elberta, 3. 10.8. 15 

11.25 
Choice 2% 2.85 
10 10.25 

2 % 50 
10 

No. 303 2.05 
No. 2% 3.15 
No. 10 11.50 

Std., No. 303 1.85 
No. 2% 2.75 
No. 10 10.50 

PINEAPPLE—Per case (Toll 
& Wfge. extra) 

Hawaiian, Fey., Sl., 24/2........0. 6.60 
24/2% 8.05 
6/10 7.50 

5.60 
7.00 

6/10 5.95 
6.95 

6.95 
Std., Half Slices, 24/2 
24/2 6.65 
6/10 6.10 

PLUMS, PURPLE 

No. re 2.30 
No. 7.50 

Choice, No. 1.50 

2% 2.05 
No 10 7.00 
JUICES 
APPLE 
Midwest, 1 at. gl. ................2.00-2.15 
46 oz. tin 2.60-2.75 
BLENDED 
re oz. S.A 2.65 
GRAPEFRUIT 

46 oz. 
ORANGE 

PINEAPPLE—Per Case 

Hawaiian, Fey., 24/2. 

12/46 oz. es 2.80 
TOMATO 

-2.40-2.55 

2.35-2.45 

No. 2 1.10 
46 oz. 2.15 
4.40 

FISH 
SALMON—Per Case 48 Cins 

25.00 

.18.50 

P.S. Sockeye, 14’s 25.00 

Pink, Tall, No. 1. ............21.00-25.00 

4's 13.50 

12.00 
SARDINES—Per Case 

Ovals, 48/1’ 750 

Maine, %4 Oil Keyless.. 8.50-9.00 
Oil Key Carton 

SHRIMP-Dev. 4% oz. per doz. 

Jumbo 6.00 

Large 5.50 

Medium 4.90-5.00 

Small 4.40-4.50 

Broken 4.00 

TUNA—Per Case 
Fey., White Meat, 14’s .50 
Fey., Light Meat, 4 pe 75 
hunks 9.00 
Grated 6.75 


| 


60 
Ex. Std., No. 
4 sv., No. 808 3001.35 
Ry Io 202 90-135 
1.50-12.00 


